
Crafting your IMPACT Story or “Sharing Your Why” 
Thanks to Bob Heilig for his contribution in developing this process 

When people ask us what we do, we can find ourselves blurting out, “I sell Shaklee!”, and then watch the person 

we are speaking with quickly change the subject (unless of course they are actively looking for a Shaklee 

distributor).   Sharing your IMPACT story or why, opens up the conversation and promotes connecting on a heart 

level.  This enables you to generate interest in what you offer and completely avoid the salesy-ness that people 

often reject out-of-hand.  It helps you to stand out and develop relationships, rather than get into a 

“features/benefits VS objections” situation.  An added benefit – people remember stories much better than facts. 

You will use your IMPACT story or WHY in the following ways: 

- A quick answer to “What do you do”? 

- Profile bio or “About Me” section in social media 

- As a foundation for branding your business 

- As an introduction for yourself in networking or events 

- In marketing and prospecting 

- Social media videos or lives 

- To keep yourself going when you encounter obstacles 

- Grow your contacts and prospects 

Your IMPACT or WHY often changes as you develop in your business.  Some people have found that as they share 

their IMPACT story or WHY, it actually gets clearer to them.  It’s exciting and rewarding to experience people 

connecting with our WHY and say, “That sounds like me”!  Your IMPACT story/WHY will help you build a 

community or tribe of like minded individuals pursuing a similar goal.  That’s POWERFUL! 

Do It Now 

Set aside about an hour to create your IMPACT or WHY statement.  It’s more important to get into action, then to 

spend hours and hours crafting the perfectly executed story.  As you use your story you will inevitably make some 

changes.   

Story length – no more than 90 seconds.   

 

Writing your Story 

Background and Brainstorming 

When it comes to your story, remember the following: 

• There are no right or wrong answers. Write what comes to mind. 

• The more specific the memories, the better. Details are very powerful, and the power of this process is in the 

details. 

• Our ability to put words to our emotions, the details, our feelings, and lessons learned will lead you to your 

WHY. 

• What were the key experiences and people in your life that have really shaped who you are today?  Was there a 

specific event or people that led you to starting your business? 

• What major challenges or struggles did you have to overcome? What lessons have you learned or are you still 

learning? 

• Write down the specific details of events AND recall the emotions you felt during this time. 



Most everyone you know, feels that their life is lacking in one of these five areas:  

1. Time (includes time for family)     2. Money      3. Security   4. Health     5. Purpose 

Pick one or two that were true for you.  

Write down the details of your story as it relates to the 1 or 2 areas, or 'freedoms,' that you chose.   

Example for Problem/lack:   (security) worried about downsizing – my industry is increasingly outsourcing  

                                                   (health) concerned about preventing diabetes because it runs in my family 

Now write it as a freedom:  

(Security) Starting a business without having to quit my job means we are excited, not worried about our future 

(Health) Being proactive in my health means I can enjoy life more fully 

Your Story Outline 

Now that you’ve got some brainstorming and background down, begin to write your story.  Don’t be concerned 

about the quality of the writing, just get it done.  We’ll help you iron out the rough spots if you’d like.   

Framework to Follow for your 90-second IMPACT Story/WHY: 
 
• What was lacking in your life before? What aspect of your life were you dissatisfied, and Shaklee provided a 
solution for you? (pay down debt, get healthier, create an income for a larger goal, financial security, personal 
achievement, help others) 
 
- Reference your 1 or 2 areas of focus/freedoms. 
 
• Can you give a specific example that was the turning point for you? 
- Was there a specific event or experience? A breaking point? 
- Pick the one that stands out the most. 
 
• How did that experience make you feel? What emotions did you have? 
- Remember that emotions and feelings are what will make the connection to your prospect's 
limbic area of the brain! 
 
• How did joining Shaklee provide a solution? Solve the problem? 
- "Starting my business gave me the ability to XYX." 
- Do NOT mention the name of your company or product details. Keep this generic! 
 
• What is the specific contribution and impact that you are looking to make? 
- Tie this back to your WHY, your mission. (example, help other families have healthier lives) 
 
- "By the way, the way I do this is through ABC company." Stop here. No more details! 
- This is where your prospect begins seeing your company as the vehicle to solving THEIR problems too! 
 

ALMOST DONE! 

 

Now take 1 sentence from each question.  You will have about 4-7 sentences.  This is the base for your 90 second 

IMPACTstory/WHY.  Write them in a story format.  The concern is not for grammar or perfect sentence, because 

you will be speaking it.  

1st Part:  What was lacking 



2nd Part: what changed so that I did something – likely just 1 sentence 

3rd Part: How it solved my problem/gave me freedom or abundance 

4th Part: How I want to impact others 

 

Below is Karen Hurd’s example: 

I loved being a stay at home Mom, but I didn’t love not having money and being worried about paying bills.  I also 
had this other side of me that wanted to have something that was “just mine” but that didn’t take me away from 
my family.  But I could only see 2 choices go back to corporate job or stay broke.  I hate financial pressure, but I 
never wanted my children to be latch-key kids like I was.   I felt stuck.   

I was introduced to a company promised I could stay at home and still create an income around my family.   I was 
afraid that it was a scam, but I was desperate to help our family make more money.  I got started knowing no one 
in my area, and found that I could make money, and be with my family.  I didn’t have to sacrifice anything.  But 
there was a missing part – I needed something would make a deeper impact on people’s lives.  

That’s when my company came into my life.  The products changed my life completely.  I went from being 
miserable to being set free from life defining allergies.  I was amazed when I came off all of my medications.   That 
unleashed a fire in me to help as many people as I could, get healthier too no matter what was going on in their 
lives.  

My business has been able to bend and flex through every stage of my life.  I am looking for women like me who 
want to earn more money but can’t see how to do that without giving up their values, their families. So many are 
pressed up against a glass ceiling or stressed out trying to do it all.  I want to help with something that’s integrated 
into her life instead of forcing her to choose between being with her family, earning a living, or being stressed 
about money.  I want to help women want to create income themselves, in a way that makes a real difference in 
someone else’s life too.  By the way, I do this partnered with a company called Shaklee.  

Does anyone come to mind that would want to know about what we do? 

Karen has taken her IMPACT STORY/WHY and created a 30 second answer to “What do you do?” 

When I experienced a radical change in my health and got off of lifelong medications, that unleashed a fire in me 

to help as many people as I could get healthier, too. Now I am looking for women like me who want to create 

something for themselves without a glass ceiling or stress and who want to make a difference for other people. 

   

Congratulations!!  You have just done what 90% of people will never do. 

Most people never take the time to understand why they get up every day do what they do.  Completing your 

story one of the first steps to create a life you love. Your IMPACT story/WHY has the power to change your life 

and some one else’s too.  It will open hearts, build a tribe, help others live their purpose.   Share your WHY 

frequently and change the world!   
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